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Press Information 

Marketing campaigns  

GNTB campaigns promote Germany as a cultural travel 

destination 

Frankfurt am Main, December 2019 – The German National Tourist Board (GNTB) is 

positioning Germany as a leading destination for cultural travel on the international 

market through the targeted promotion of important cultural events and anniversaries in 

relevant markets. 

Of the 183.5 million outbound trips made by Europeans in 2018, 21.8 million were made 

in Germany, according to IPK International. Germany is therefore the top destination for 

cultural travel in Europe, accounting for 12 per cent of the market ahead of Spain and 

France (with 10 per cent each) and the UK and Italy (with 9 per cent each). Around 170 

million cultural trips were taken from overseas markets in 2018, of which 3.6 million were 

made in Germany (2 per cent market share). 

Rich and varied cultural offering 

Germany has more than 500 theatres – one of the world’s highest densities of theatres – 

and a third of all opera productions worldwide are staged in Germany. The country’s 

cultural heritage is reflected in 46 UNESCO World Heritage sites, and its more than 

6,700 museums welcome around 15 million visitors a year. Festivals, street art and 200 

fashion and lifestyle events help to shape the image of a modern, creative Germany. 

Over 300 Michelin-starred restaurants offer exceptional dining experiences and excellent 

service. More than 100 film festivals are testament to a broad interest in 

cinematography, and international stars take centre stage at around 1,600 music 

festivals. 
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Outstanding image inspires cultural tourists 

Culture boosts the high regard that Germany enjoys around the world. The respected 

GfK Anholt Nation Brands Index of 50 countries worldwide ranks Germany at no. 1 on 

the demand side, and at no. 4 in its culture category. The Travel & Tourism 

Competitiveness Index of the World Economic Forum ranks Germany in third place for 

its tourism offering in a comparison of 140 countries worldwide. In this ranking, 

Germany’s cultural resources score 6.5 out of a possible 7.0 points. According to the 

Quality Monitor survey of the German tourism industry, art, culture and architecture are 

among the leading criteria for international tourists in their decision to travel to Germany. 

Campaigns in 2020 promoting the highlights of cultural tourism  

To better target its theme-based marketing, the GNTB determines the potential and key 

demand segments of individual markets on the basis of extensive market research and 

benchmark analyses. 

In 2020, the ‘Discover Beethoven!’ campaign, celebrating the 250th anniversary of the 

musician’s birth, will showcase cultural tourism offerings in his birthplace of Bonn and 

across Germany. Furthermore, a cooperation agreement with the organisers of the 

Oberammergau Passion Play will see this original and unique cultural event promoted in 

all markets covered by the GNTB. The 30th anniversary of German reunification will also 

feature heavily in the GNTB’s marketing in 2020. 

 

About the GNTB 
The German National Tourist Board (GNTB) has its headquarters in Frankfurt am Main, 
Germany. It works on behalf of the Federal Ministry for Economic Affairs and Energy (BMWi) to 
represent Germany as a tourist destination and is funded by the Ministry in accordance with a 
decision taken by the German Bundestag. The GNTB develops and communicates strategies and 
products to promote Germany’s positive image abroad as a tourist destination and to encourage 
tourists to visit the country. It has 31 agencies around the world to support its activities. More 
information can be found in our online press centre at www.germany.travel/presse. 
 


